
60%
increase of direct 
website revenue 
via Paid Search



13,000+
Hotel customers globally

120
Integrations

Helping hotels win more direct bookings, reduce OTA reliance 
and win more valuable guests since 2015.

Marketing technology designed and built specifically for hotels.



PART ONE

Metasearch basics



73%
of guests say they use metasearch sites 
regularly in their pre-booking journey.



?

Guest journeys are complicated…

SEARCH SHORTLIST EVALUATE



Every guest journey comes down to two decisions…

01
Which Hotel to Book?

02
Which channel make the booking?



Google’s meta results



What about Google’s new AI Mode?



Will AI change everything?

Not yet. Most guests 
will keep doing what 
they always do.

Booking agents rely on 
data. Your live rates 
matter more than ever.

Meta is a base-layer requirement. 
Without it you become more reliant on OTAs



Basic requirements

Connectivity
Sending rates from Synxis to Google 

Bidding
It’s a live auction 



PART TWO

What you need to win
Connection and bidding are the foundation. 
Three levers turn that foundation into performance.

Automation Parity Need dates



PART TWO

Automation



The problem: knowing which guests are 
worth bidding on, and which to ignore.

LOW BID

Single traveller

Last min. booking

Short length of stay

HIGH BID

7-day lead time

High intent

Long length of stay



LOS

Social

Device

Day of week

Booking 
Window

Selected 
DatesLocation Parity

“Set and Forget?” 

With every guest search, you 
are choosing what to bid

Manual bidding cannot 
compete against OTAs



Our algorithm is your secret weapon



PART TWO

Parity



UNDERCUT IN PARITY
CHEAPER 

DIRECT

2.49%

3.15%

3.85%

CLICK-THROUGH BY PARITY BUCKET

+55%

more likely to click 
when you have 
the best price

Guests are

55%
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Metasearch
Price Match

Change the Game
Triptease detects when you’re 
being undercut and 
automatically adjusts your price

BEFORE Meta Price Match AFTER Meta Price Match 



Metasearch
Price Match

Automation under 
your control

Your hotel

Select OTAs that 
matter

Configure promo codes to 
control discount levels



PART TWO

Need Dates



Use RMS occupancy data to automate 
Date Boost campaigns

Break down data silos to connect revenue 
and marketing more closely

More marketing control, with no manual 
effort

Ensure no low occupancy dates are 
missed

CONNECTED SYSTEMS:

Automated Metasearch Date Boost



+8%
OVERALL 
VISIBILITY

+38%
TOP AD 
PLACEMENT

+20%
MORE DIRECT 
BOOKINGS

10x
ROAS

RESPOND TO BUSINESS NEEDS:

Metasearch Date Boost Performance



PART TWO

Final thoughts



INTEGRATED MARKETING:

Reporting across the booking journey



Design Hotels first five properties:

Five independently owned member 

properties live on Triptease 

Metasearch. Results year-to-date 

2026.

€100k+
Direct booking revenue generated 
through metasearch

30x
Blended ROAS on under €4,000 total 
ad spend

171
Direct bookings at a €686 average 
booking value

6-10%
Of total website revenue flows 
through the metasearch channel

triptease.com



Metasearch is an essential marketing tool

Meta is a base-layer requirement. 
Without it you become more reliant on OTAs

Design Hotels special offer:
Automated bidding and connectivity: ~€100
Price Match: ~€50
Ad spend suggestion: €350 



Next steps:

Contact Flora at 

analytics@designhotels.com 

mailto:analytics@designhotels.com


60%
increase of direct 
website revenue 
via Paid Search


