TRIPTEASE

Onsite storytelling that converts



Today’s agenda

1 The conversion gap

2 Images that convert

3 The shot list audit

4_ Guest personas and booking journey




THE STAKES TRIPTEASE

Photos win the click.

63%

More bookings for hotels with
high-quality photography versus poor
photos, according to Expedia research.
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THE STAKES TRIPTEASE

Photos win the click.

63% 225% 2.2%

Higher likelihood of a booking inquiry for The average hotel website conversion

listings with photos, according to rate. Imagery wins the click — then a
generic website loses the booking.

More bookings for hotels with
high-quality photography versus poor
photos, according to Expedia research. Tripadvisor data.

Over half of hotel bookings now happen on mobile. Guests decide with their eyes, in seconds, on a phone.
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03 — Light as story
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05 — Sense of place



The shot list audit: five gaps in almost every library

Too many empty rooms, not enough life
No (food and beverage) story
Nothing shot for mobile-first vertical crops

No short video or motion — the formats guests now expect

a bk~ L~

One generic hero shot doing a job that needs five
audience-specific images
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Brief by guest segment, not room type.

The shot that sells the property to a couple is not the
shot that sells it to a family or a corporate booker.



Meet your guests

A guest persona report for a real APAC property — who is actually browsing the website, and what each of them is looking

for.

Whitsunday Beach Hotel

2 rooms left this weekend /

Member Rate
$279 night

OTAs from $349/night

‘ Waldorf Astoria Singapore
we can hold three connecting
rooms and arrange halal

breakfast. T

Auntie Mei
Booked already? o ... .0

Uncle Arif @
Dates confim? ™ ...,

Kakak Intan ()
Kids school after 15 Dec

Atok @
Make sure hatal food ya
A 1022 A

-

Mak Long @
Connecting rooms pls ()

Abang Faiz @
How many rooms total?

Kak Sue @
Don't forget breakfast! =

Irfan &
Can book all together?

TRIPTEASE
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Right image, right guest, right moment

5 .
Stay Inside The Art
Join the list for the sto behind every space. Who
designed it. why it looks the woy it does and first

pick of aur most photographed ro

Email *

Click here to agree to cur terms & conditions

JOIN THE LIST

Stay Inside The Art

The stories behind our spaces, and first pick of
our most photographed rooms.

Email *

Click here to agree to our terms &
conditions

JOIN THE LIST




Right image, right guest, right moment

Meetings by Day,
Melbourne's Best Tables
by Night

A quiet space to get real work done
by day, and a shortlist of Melbourne's
best tables to unwind over dinner.

EXPLORE NOW

TRIPTEASE

Work ’

.
by Day, ?’"5
Dine by
Night

EXPLORE
NOW




Right image, right guest, right moment

Rooftop Cocktails, Reserved
op table and a first cocktad on us,

fio e mins ok MOBILE-ONLY OFFER

04 21 16 08 Rooftop Cocktails, Reserved i

Daya Wowes,  Minutses Sepands First cocktail on us when you book on our

website. Use promo code ROOFTOPVIEW
at checkout.

ROOFTOPVIEW &




Right image, right guest, right moment

The Biggest Stars will be in Melbourne
IhL‘ nggt‘h’[ Stars wi ” I)L‘ in .\‘lk‘l I)ULII‘H € We can't promise who you'll spot, just
We can't promise who you'll spot, but we can promise the drinks unforgettable drinks:and hospitajity.

and hospitality t nake the night unforgettable
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TAKEAWAYS TRIPTEASE

Do this tomorrow

Audit your library

Sort every image by guest
segment and note the gaps
— use the five-gap checklist.
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Do this tomorrow

Audit your library

Sort every image by guest
segment and note the gaps
— use the five-gap checklist.

Map images to
moments

Pick your top three guest
segments and decide which
image each should see, at
which point in the booking
journey.
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Do this tomorrow

Audit your library

Sort every image by guest
segment and note the gaps
— use the five-gap checklist.

Map images to
moments

Pick your top three guest
segments and decide which
image each should see, at
which point in the booking
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TRIPTEASE

Put one story live

One targeted onsite
campaign pairing your best
image with your best offer.
Then measure it.



Request your
guest persona report

TRIPTEASE

Triptease helps hotels
increase their direct bookings

Get in touch: info@triptease.com



mailto:info@triptease.com

