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Claude and ChatGPT steal the headlines

CHANNEL GROWTH - INDEXED (MAR 16 = 100)
Direct and Organic flat; Al doubles

Weekly new sessions, indexed to mid-March baseline
® Al +102% @® Direct +14% ® Organic search +7%

220 May 7 — ChatGPT
hotel links live
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Claude and ChatGPT steal the headlines

SESSIONS GROWTH ANALYSIS OVER TIME
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Global digital query market share, Q2 2026

Other Al
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Source: First Page Sage, Q2 2026 estimate
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Al Overviews is the most
undertracked Al search:
500,000 prompts show why

@ Tomek Rudzki

Al Overviews

Now 86.7% of Google searches




Monthly Search Sessions, Search Engines vs. AI (Worldwide)

== Search Engines Al = Google's Al Overviews
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Source: Web visits and mobile app sessions across top 5 LLMs (ChatGPT, Gemini, Claude, Perplexity, Grok) adjusted for
asking prompts. Web visits across top 6 search engines (Google, Bing, Yahoo, DuckDuckGo, Baidu, Yandex). Similarweb.

Google
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Prices in Al Mode

Google

hanalei bay check rates for july 19 for 4 nights

AlMode All  News Forums Short videos  More ~ Tools ~

Images Shopping

4 AlOverview

Rates at 1 Hotel Hanalei Bay for a 4-night stay starting July 19 start around $856 per
night for a standard King room. Alternatively, the neighboring Hanalei Bay Resort offers
timeshare and condo rentals, with rates averaging roughly $300 to $500 per night
depending on the room size. @ Redweek +2

A breakdown of options and current rates includes:

* 1Hotel Hanalei Bay: Luxury wellness resort located on Ka Haku Rd. Rates for a 4-
night stay start at roughly $856/night for entry-level rooms, with upscale suites and
ocean view rooms ranging from $1, 105 to $1,499/night. A daily $59 resort fee also
applies.

« Hanalei Bay Resort: Condos and timeshares with stunning mountain and ocean
views. Nightly rates generally span $300 to $550, though nightly averages fluctuate
by unit size and ownership. A daily resort fee and check-in fees often apply here as
well. 1 1Hotels +5

Note: The dates inquired about fall in the middle of peak summer travel, so pricing and
availability are subject to change.

To finalize your reservation or check for member specials on your specific dates, you
can compare available properties across a few booking platforms:

« Luxury accommodations: View available packages on the 1 Hotel Hanalei Bay
booking page.

* Resort/Condo rentals: Explore available timeshare properties on RedWeek.

Ask anything

-

FAQs - 1 Hotel Hanalei Bay

Is there a resort fee? A daily $59 resort fee per room,
exclusive of tax, is applied at the time of check-in.

1 1Hotels

Hanalei Bay Resort, Princeville: Hotel
Reviews, Rooms & Prices

Mar 19, 2026 — For any questions, please contact the
property using the information on the booking...
@) Hotels.com

Hanalei Bay Offers & Experiences - 1 Hotels
* 1 Hotel Hanalei Bay. 5520 Ka Haku Rd. Princeville,

Kaua'i, HI 96722. +1808 826 9644. Wellness Retreats:....

1 1Hotels

Show all
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Prices (from meta) showing in AI Mode
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Booking Options

Nightly rates typically start around $148, depending on your dates. @

Prices for: Fri, May 15-Mon, May 18 - 2 guests - per night, with fees, and without taxes
(i) Hermitage Hotel Prague  Official site $148

@ Evendo $232

Location & Connectivity
* Address: Svobodova 1, 128 00 Nové Mésto, Prague 2.

« Transport: Located a 3-minute walk from the Vyton tram stop, providing easy access
to the city center and attractions like the Dancing House (14-minute walk) and
Charles Bridge.

* Nearby Landmarks: It is within walking distance of VySehrad Castle and the Prague
Congress Centre. © Hermitage Hotel Prague +3
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1 =~ witha rooftop gym FO| N
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Drop your file here

Hermitage Hotel Prague - Apple
Maps

Phone. +420 225 995 225. Address.
Svobodova 1961/1. 128 00 Prague 2

&% Apple Maps

Hermitage Hotel Prague | Official
website

Hermitage Hotel Prague * Svobodova
1961/1. 128 00 Prague 2. Czech Republic.

H) Hermitage Hotel Prague
Hermitage Hotel Prague, Prague
(updated prices 2026)

How much does it cost to stay at

Hermitage Hotel Prague? The prices at.
@ Booking.com
Hotel Holistika Reviews, Deals &

Photos 2026

As of Apr 24, 2026, prices found for a 1-
night stay for 2 adults at Hotel Holistika.

A Expedia

Hermitage Hotel Prague




Direct and OTA links in Al Mode

AlMode All Images Maps Shopping More ~

is the mark a great place to stay next weekend? ®

"‘3 9 sites

: : The Mark Hotel: L Hotel Suit —
Yes, The Mark Hotel is an exceptional place for your parents to stay next weekend in :ewa‘:orkociety SIS SUCE A8
(Friday, June 12 - Sunday, June 14, 2026). Early June brings ideal, mild weather for Reserve now The Mark MADISON AVENUE

exploring the Upper East Side and strolling through Central Park, which sits just one block AT 77TH STREET » NEW YORK, NY 10075.

away. - Yolo Journal +4 i@ The Mark Hotel

Additionally, next weekend marks the launch of The Mark Sailboat summer experience.

3 i ¥ 5 7 3 The Mark, NYC - Yolo Journal
Guests can charter a private 70-foot vintage sailboat at Chelsea Piers featuring signature

Apr 1, 2023 — In short... The Mark is a fancy

food and cocktails by Chef Jean-Georges Vongerichten. @ The Mark Hotel (but not stuffy) dog-friendly uptown.
Weekend Availability & Expected Rates w1 Yolo Journal
Rooms are currently available, but because June is peak travel season in Manhattan, THE MARK HOTEL - Updated June
prices reflect premium luxury tiers: @ velp +1 2026 - Yelp

Areal treat to have 5-star food delivered
checkinDate: 2026-06-12, checkOutDate: 2026-06-14 right up to your room. | would recommend.
occupancy: 2 @ veb
Partner Name Price Price Treatment Show all
Momondo $766 Standard King
Booking.com $809 Queen Room
Kayak $887 Superior Room
Expedia $1,126 Double King
Official Site $1,259 Direct Rate

Why Next Weekend is Perfect for Parents

« Central Park Access: The hotel provides complimentary custom black-and-white
bicycles and gourmet Jean-Georges picnic baskets, making a relaxed afternoon in the
park incredibly effortless. 2 Expedia +1



Hotel card in Al Mode, with meta alongside
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. The Mark Hotel : X
is the mark a great place to stay next weekend 45 . (o00) . s:star note :
r—" Yes, The Mark Hotel is an exceptional choice if you are looking for an ultra-luxury, high- nghtly price with fees
end stay on Manhattan's Upper East Side. Located just one block from Central Park and () Tue, Nov 10 () wed, Nov 11 &2
Fifth Avenue, it is consistently ranked among the world's best boutique
properties. 2 Expedia +3 Sponsored - Featured options
However, because the 2026 FIFA World Cup is kicking off and drawing massive crowds to ) Expedia.com $1.775 >

the New York area, expect premium surge pricing and tight availability. Typical luxury Free cancellation until Nov 8

market averages in the area are hovering around $991 to $1,028 per night for the
upcoming weekend, with The Mark’s standard entry rates frequently starting

i @ Instagram - rg2communications +4
higher. 9 L & @ Hotels.com $1,775 >
Free cancellation until Nov 8

The Mark Hotel @ Official site $1,601 >

o Tablet Hotels $1,598 >
DEAL
Includes $100 hotel credit to spend
on-site
All options
The Mark Hotel The Mark Hotel @ Official site $1,601 >
$1,49%
45 (909) - 5-star hotel AV Traveluro $1,496 >
New York, NY
X, Call @ Directions @ Website @ View all prices >

Ask anything
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just a king room from friday to sunday

g currently has three distinct types of King Rooms available for next
weekend (Friday, June 12 - Sunday, June 14, 2026). They all average between 440 and
500 square feet, which is exceptionally generous and spacious for Manhattan hotel
standards. @ Booking.com +3

The specific options you can choose from include:

1. Superior Courtyard King Room #

« The Layout: This is the entry-level King room. It features a large king-size bed, a
custom-designed desk, and a signature black-and-white striped marble
bathroom. @ The Mark Hotel +2

* The View: It faces the peaceful, private inner courtyard of the hotel. @ Agoda.com+2
« Why it works: Because it faces inward away from the street, this room is the quietest

option on the property. It is highly recommended if your parents are light sleepers.

2. Madison King Room

« The Layout: Identical in size (450 square feet) and layout to the Superior room,
featuring the same luxury amenities and deep soaking tubs.

« The View: It faces outward, offering direct views of Madison Avenue or 77th Street.

« Why it works: It provides a classic, lively view of the Upper East Side streetscape right
from the window. @ Booking.com +1

3. Seventy-Seven King Room ¢

« The Layout: The largest standard guest room option, offering a bit more floor space at
500 square feet. It includes a slightly larger entry foyer and sitting area. @ gooking.com

« The View: It provides neighborhood street views looking out over 77th
Street. @ Booking.com +1

« Why it works: This is the best pick if your parents plan to spend a fair amount of time
relaxing inside the room and would appreciate the extra space to unpack and move
around.

Ask anything
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Room details - with OTA citations in Al Mode

The Mark Hotel : X

4.5 % (909) - 5-star hotel

Nl

$1,178

® Website © Directions [1save th Share

X, Call

What to know

In-Room Amenities: Enjoy black-and-white marble baths with
deep-soaking tubs, separate glass showers, heated towel racks,
and custom ltalian toiletries. Rooms also feature a black-granite bar
with SubZero drawers and high-speed Wi-Fi. @

Property Perks: The hotel offers free bicycle use to explore Central
Park, a 24-hour Technogym fitness center, spa services, and in-
room dining by Chef Jean-Georges. @

Pet-Friendly: Your furry companions (dogs and cats up to 75 Ibs)
are welcome for a fee, receiving gourmet amenities and being
allowed in the lobby and outdoor dining areas. @

& g

2
D ave

Q 25 E 77th St, New York, NY 10075 .
UPPER
o EAST SIDE
Nightly price with fees

() Wed, Aug 19 ) sat, Aug 22 22

Sponsored - Featured options H

?) Expedia.com $1,395 >

Free cancellation until Aug 17

) The Mark Hotel @ Official site $1.259 >




Room details - MCP solves for room level merchandising

@ & share - D Prices for June 22-24 +
© show me prices for June 22 - 24 for 2 adults +
Q Q =
show me prices for June 22 - 24 for 2 adults
2 1 pricethisfo The Houstonian forJune 22 0 June 24, 2026.2 aduls 1 room. &
&
® The Houston cstonien Hotal Integration;loads
=]
The Houstonian Hotel, g:‘: gty F Here's the live availability for June 22-24 (2 nights, 2 adults):
s o - Standard Rooms
n $83248 $3,207.58
Room Type BAR Stay & Play Unwind &Dine
o Traditional King, s166496  SL7SI6 5177026
Traditional King w/ Sofa Bed $70006 8177026 5150536
Traditional Executive King S173516  $180536 5184046
Premier View Executive King SL74686  S1817.06 s1.85216
Traditional Corner King, SL7819  s18S216 188726
Premier View King w/ Sofa Bed s17819%  s1ss2l6 5188726
Traditional Double Queen SL89896 5196916 5200426
Suites
For The Houstonian Hotel, Club & Spa. June 22 to June 24, 2026, 2 adults, 1 room, 2 nights, the lowest live Room Type PreferredSuites  BAR Stay&Play  Unwind & Dine
available rate | found i:
Traditional Corner Suite 5249566 $283496 $290516  $294026
Stay total with taxes and
Room Rate Avg mightly fees :
Traditional One-BedroomSulte ~~ $4.524.44 $513956  $521006 8524516
Taditonal King Best Avsiable Rate s1090 5166496
Bush Sulte (Pool View) $S17496  $524516  —
Taditons King wih Sofs Bed Best Avsiable R s72400 5170006
Premier View One-Bedroom Sulte $630986 $638006  $641516
Taditonsi Executve King Best Avaisble Rate sm900 susie
el el U s, Afew notes worth flagging: these are Sunday-Tuesday nights, which typically price at the
S— T—— —— siTnise flat weeknight BAR you've seen in prior rate pulls (~$832/night for the entry King). The
Preferred Suites rate on the Corner Suite ($2.495.66 total vs. $2834.96 BAR) isa
Taditonsl Double Queen Best Avaiabie Rate se0900 sasass ~12% discount — worth noting as point. Would you like to

diginto any specific room type or rate plan?
Best value: Traditional King at $1,664.96 total with taxes and fees for the 2-night sta.

Booking link: htps/be symsiscomy?

hotel. 225%2F 6 s me
iumtravelos&utm_campaign = hotel-room-rates »

© sources + Sonnet 46 o il
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Google advice on AEO/GEO

(©) Google Search Central

Introduction

Search Essentials

SEO fundamentals A

<

SEO Starter Guide
How Google Search works

Creating helpful, reliable, people-first
content

Generative Al fundamentals
Optimizing for generative Al
Guidance on using generative Al

Maintaining your site's SEO

Developer's guide to Search

Do you need an SEOQ?

Guidance on third-party SEO tools
and advice

Crawling and indexing v
Ranking and search appearance v
Monitoring and debugging v
Site-specific guides v

Documentation ¥

Support Blog What's new v Events Case studies C( Search

Mythbusting generative Al search: what you don't need to do

As generative Al search evolves, so have the theories and practices—and sometimes, the misconceptions—surrounding it. While terms like
Answer Engine Optimization (AEO) or Generative Engine Optimization (GEO) are common online, many suggested "hacks" aren't effective or
supported by how Google Search actually works.

To help you focus on what matters for your website's visibility, we've collected some of the most prominent topics circulating the internet
around generative Al and Google Search. Here are a few things you can ignore for Google Search:

LLMS. txt files and other "special” markuE: You don't need to create new machine readable files, Al text files, markup, or Markdown to
appear in generative Al search. Note that Google may discover, crawl, and index many kinds of files in addition to HTML on a website:
this doesn't mean that the file is treated in a special way.

"Chunking" content: There's no requirement to break your content into tiny pieces for Al to better understand it. Google systems are
able to understand the nuance of multiple topics on a page and show the relevant piece to users. However, sometimes shorter (or
longer!) pages can work well depending on your audience and subject matter. There's no ideal page length, and in the end, make pages
for your audience, not just for generative Al search.

Rewriting just for Al You don't need to write in a specific way just for generative Al search. Al systems can
understand synonyms and general meanings of what someone is seeking, in order to connect them with content that might not use
the same precise words. This means you don't have to worry that you don't have enough “long-tail" keywords or haven't captured every
variation of how someone might seek content like yours.

Caoking i hentic "

": Just like the rest of Google Search, our generative Al features can show what's being said about
products and services across the web, including in blogs, videos, and forum discussions. However, seeking inauthentic "mentions”
across the web isn't as helpful as it might seem. Our core ranking systems focus on high-quality content while other systems block
spam; our generative Al features depend on both.

Overfocusing on structured data: Structured data isn't required for generative Al search, and there's no special schema.org markup
_

you need to add. However, it's a good idea to continue using it as part of your overall SEO strategy, as it helps with being eligible for
rich results on Google Search.




Think critically about using third-party SEO tools and services

If you're planning to do SEO yourself, you may be considering third-party SEO services and tools, such as:

» Assisting in sitemap generation

Establishing indexing directives

Offering to generate "SEO-optimized" content for you

Providing advice they claim will improve the ranking of your existing content

Promising improvements for Al experiences and search formats (also known as "AEQ" or "GEQ" tools)

Some of these services may be helpful in your work, while others may make claims or imply that what they do is somehow "acceptable” or
"approved"” by Google Search. Google doesn't evaluate third-party services, so be wary of such claims and those making them. Keep in mind
that using a service or tool doesn't guarantee ranking success.

Some third-party services provide data that some users of those tools misinterpret as somehow being from Google. Third-party tools don't
have access to our internal ranking data. They can't guarantee performance. Any predictions are their own and like predictions generally,
may not happen.

* Whether you use a third-party tool or not, we strongly encourage using our first-party tool, Google Search Console, which provides you with key information
and data directly from Google Search itself.




» Evaluate your SEO's recommendations and tools they use. Before making significant changes to your site based on a third-party tool's
audit, be sure to check their recommendations against official guidance from Google Search, think critically about any claims or
recommendations you hear, and make your own informed decisions.

» Do they cite official Google documentation as supporting evidence for their recommendations?

» |f they have advice on optimizing for Al experiences (also known as "AEQ" "GEOQ" services), is their advice aligned with Google
Search’s official guidance on optimizing for generative Al features?

* Do they use tools that are aligned with Google's guidance?
* Be wary of SEO firms and web consultants or agencies that email you out of the blue.

Amazingly, we get these spam emails too:

‘Dear google.com,
| visited your website and noticed that you are not listed in most of the major search engines and directories..."

Reserve the same skepticism for unsolicited email about search engines as you do for "burn fat at night" diet pills or requests to help
transfer funds from deposed dictators.




’ Gemini For Students Features v Explore Subscriptions What's New v d o X

7 7 oY
( Coming soon )
N -

Gemini Spark

Your 24/7 personal Al agent.

Gemini Spark helps you navigate your digital life. Give it a task and it works in the background 24/7,

even if your phone and laptop are turned off. It operates autonomously, but always under your

direction. You choose to turn it on and it's designed to check with you before taking major actions.

How
Google-Agent
navigates your
site today

- Severity Time Summary

> % 2026-85-29 17:13:24.798 POST 2608 984 B 20 ms = Chrome 147.8. /api/property/80881-a9fef1081-6-
> % 2026-85-29 17:13:24.560 POST 208 397 B 154 ms = Chrome 147.8. /api/property/8081-a9feB181--
> % 2826-85-29 17:13:24.353 POST 260 24.88 KiB 166 ms = Chrome 147.8. /api/property/details/8681-a—
> % 2826-85-29 17:13:24.179 POST 260 24 .88 KiB 235 ms = Chrome 147.8. /api/property/details/8681-a-
> % 20826-85-29 17:13:24.873 POST 260 397 B 73 ms E Chrome 147.8. /api/property/80861-a9feB1081-6-
v % 2026-85-20 17:13:21.128 GET 288 59.37 KiB 98 ms = Chrome 147.0. /
0.8.8.8 - - [29/May/2826:17:13:21 -8788] GET / HTTP/1.1 208 68793 - "Mozilla/5.8 (X11; Linux x86_64)

AppleWebKit/537.36 (KHTML, like Gecko; compatible; Google-Agent;
+https://developers.google.com/crawling/docs/crawlers-fetchers/google-agent) Chrome/147.8.7727.137 Safari/537.36"
"www.seapalms.com” ms=98 cpu_ms=135 cpm_usd=8 loading_request=8
instance=8087b734d913dad95876b1cc8bb4919b61131a245b9251949a70c%9e8%ed87df4d6320a5446d25edBcbd74158c7c22fe2f 97070573291
app_engine_release=1.9.71 trace_id=cc5e3124cb2d8b228d6f39a7bd76c569

[ ¢: Investigate log ] IO Copy ~ =< Expand nested fields =) Hide log summary
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Autonomous Hospitality
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What’s next?




Checkout within AI Mode (coming soon)

Google UCP Guide Home  FAQ

Expanding Universal
Commerce Protocol on
Google to Lodging

The Universal Commerce Protocol (UCP) is an open standard
designed for the future of commerce, and is expanding to
enable agentic user journeys in travel. UCP for Lodging will
empower you to turn Al interactions into instant bookings for
room reservations. Adopt UCP to enable agentic actions on
Google surfaces such as Al Mode in Google Search.

Join the waitlist (5

/ @ Engiish ~

f v GEEED o= )
s Milton x
Review your booking

Hiiton Honors Amex
Amax 1234

v $2,096.10

. J

Conceptual mock only.




Apple is overhauling Siri with
Google's Gemini Al

The revamped assistant, now called Siri Al, gets a standalone app,
visual intelligence, and cross-app actions in iOS 27 this fall

By Colleen Cabili o z @

Published 21 hours ago |Updated 16 hours ago | & Add Quartz on Google |




Any
questions?

Triptease helps hotels

increase their direct bookings

Get in touch: info@triptease.com

SE

<
!
-
o
o
-



mailto:info@triptease.com

Google Will Take OpenAl's Chatbot Crown in Early 2027
US unduplicated Google Gemini and Google Al Mode users
vs. ChatGPT users in millions, 2023-2030 (redacted)

2023 2024 2025 2026 2027 2028 2029 2030

B Unduplicated Google Gemini and Al Mode users [l ChatGPT users

Note: internet users of any age who enter a prompt into ChatGPT or Google Gemini/Google's Al
Mode (browser or app) via any device at least once per month; a user of both Gemini and Al Mode
counts as one user

Source: EMARKETER Forecast, March 2026

367389 =W | EMARKETER



IN 2026, WHAT HAPPENS AFTER A GOOGLE SEARCH?

/

32%
A click...

\ (io one of the 3 options below) l

!

66.61% 27.38% 6.01%

fo organic resuls, 1o Al Mode, YouTube, Maps, (toa paid ad)
aka “The Open Web’  Images News, or anoher
Alphabetowned property

Google

39% 29%
Nothing. Another search.
\ (the search session ends) (via Google's default search bar) l

|
68% Zero-Click Searches

That means...

For every 1,000 US Google searches,
276 clicks go to the open web.

“ S|mi|arweb Via Similarweb's US panel; January — April 2026; Usage-weighted avg: ~2/3¢ mobile, 1/3* deskiop SFAR K1 ( I‘o




