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GENERATIVE A.I. + SEO
How to Rank & Bank Your Organic Content in 30 Minutes!
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Hotels don’t place an 

emphasis on developing a 

travel blog, because they 

don’t really UNDERSTAND 

how it impacts their 

monetizable traffic.

TACTICS that lead 
directly from blog 

traffic.

TRAFFIC made 
POSSIBLE by blog 

rankings.

Generative A.I. can 
help scale content 

mindfully.
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WHY Have a Travel Blog?

DIRECT 
MONETIZATION

INDIRECT 
MONETIZATION

BUT HOW TO 
SCALE?
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DEFINING DIRECT VS INDIRECT GOALS
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Search Engine
Authority For
Destination

04
Opt In

(Downstream
Booking)

03
Audience
Creation

(Downstream
Booking)

02
Direct

Booking

01
Shares

Re-Publication
& Syndication

05
Swaps

Partnerships
& Link Outreach
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GENERATIVE A.I. + SEO CONTENT

- Proof
- Priority
- Prompts
- Pro Tips
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LET’S DIG IN!
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PROOF
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TIMEOUT.COM

MASSIVE SITE. > 50,000 PAGES FOR U.S.
LESS THAN 0.015 OF PAGE HAVE TO DO WITH
NYC HOTELS ???



@thehotelseo6
9

NYC HOTELS
TERM POSITION (DESKTOP/MOBILE) PAGE TRAFFIC

best boutique hotels nyc (2300) 1/2 https://www.timeout.com/newyork/ho
tels/best-boutique-hotels-in-nyc

4400

best hotels in nyc for families (2900) 4/4 https://www.timeout.com/newyork/ho
tels/best-family-hotels-in-nyc

500

hotels with best views nyc (1500) 1/1 https://www.timeout.com/newyork/ho
tels/best-hotels-with-breathtaking-
views-in-nyc

500

best hotel deals nyc (1300) 3 (mobile only) https://www.timeout.com/newyork/ho
tels/best-cheap-hotels-in-nyc

3100

best hotels in midtown nyc (1000) 1/1 https://www.timeout.com/newyork/ho
tels/best-hotels-in-midtown-nyc

1900

best cheap hotels in nyc (650) 1/1 https://www.timeout.com/newyork/ho
tels/best-cheap-hotels-in-nyc

3100

best hotels for kids in nyc (500) 3/3 https://www.timeout.com/newyork/ho
tels/best-family-hotels-in-nyc

500

best hotels in nyc for couples (400) 1/3 https://www.timeout.com/newyork/ho
tels/most-romantic-hotels-in-nyc 

1300

TOTAL TRAFFIC CONTROL 11,700

https://www.timeout.com/newyork/hotels/best-boutique-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-boutique-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-family-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-family-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-hotels-with-breathtaking-views-in-nyc
https://www.timeout.com/newyork/hotels/best-hotels-with-breathtaking-views-in-nyc
https://www.timeout.com/newyork/hotels/best-hotels-with-breathtaking-views-in-nyc
https://www.timeout.com/newyork/hotels/best-cheap-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-cheap-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-hotels-in-midtown-nyc
https://www.timeout.com/newyork/hotels/best-hotels-in-midtown-nyc
https://www.timeout.com/newyork/hotels/best-cheap-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-cheap-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-family-hotels-in-nyc
https://www.timeout.com/newyork/hotels/best-family-hotels-in-nyc
https://www.timeout.com/newyork/hotels/most-romantic-hotels-in-nyc
https://www.timeout.com/newyork/hotels/most-romantic-hotels-in-nyc
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PRIORITY
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WHAT DO YOU WRITE ABOUT? 

72

HOW DO YOU DETERMINE PRIORITY? 



@thehotelseo7
3

PRIORITY IS AUTHORITY (FOR A DESTINATION)
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A GLASS HALF FULL… OF AUTHORITY CONTENT

Main.com
/deals
/rooms
/groups

/blog/

WWW

60+ pages

4 pages

Let’s say we build a LOT of 
content about a destination, 
and we publish it in one 
section (SILO) of our website, 
and then LINK IT to another 
section.

What happens?
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WHAT’S THE TAKEAWAY? WRITE, RANK & RAISE

WANT TO SHOW UP IN GOOGLE FOR +YOUR CITY 
+HOTEL / +RESORT?

• WRITE FOR [YOUR CITY] LIFESTYLE AND INTEREST.

• RANK CONTENT IN GOOGLE.

• RAISE THE AUTHORITY WATER LEVEL.
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CORE DESTINATION CONTENT | WHAT TO WRITE
THINGS TO DO (TTD)

Kids

Free (Can include Budget)

Night

Adults

Outdoors

Indoors

Summer

Winter

Fall

Spring

Daytrip / Itinerary / Excursion / 
Adventure / Historical / Haunted

PLACES TO EAT / REST (PTER)

Steak

Burger

Chinese

Italian

Seafood

Kid-Friendly

Bars

Distilleries

Breakfast

Dessert

Time + Value / Late Night / Cheap / 
Food Truck

USP / ADD VALUE

Grocery [Kitchens]

Bar Crawl [Your Bar]

Attractions [Near or Far]

Besides MAIN Attraction

Urgent Care

Pharmacies

Coffee [If you don’t have]

Fishing / Beach Rental [Beach]

Closest

Rental [Anything]

Instagram / Selfie / Sightseeing / Tour / Tattoo / 
Live Music
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CORE TORONTO CONTENT | WHAT TO WRITE
THINGS TO DO (TTD)

30 Things to do in Toronto

PLACES TO EAT / REST (PTER)

25 Best Places to Eat in Toronto

USP / ADD VALUE

10 Downtown Toronto Attractions You Can Walk To!
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PROMPTS
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Keymate.AI

Linkreader
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FIRST, JUST SEARCH YOUR GUEST’S INTEREST…
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FIRST, JUST SEARCH YOUR GUEST’S QUESTION…
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CHOOSE A COMPETITOR WE WANT TO OUTRANK.
BUT FIRST…
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SOME GROUND RULES
• DON’T CHOOSE TRIPADVISOR OR OTA AS RESULT.
• SHOULD BE IN TOP 5 SEARCH RESULTS.
• LIST TYPE ARTICLE.
• NO MORE THAN 30 POINTS PER ARTICLE. NO LESS THAN 10.
• GREEN HIGHLIGHTED INPUTS NEED SOMETHING FROM YOU.
• YELLOW HIGHLIGHTED PROMPT TEXT INDICATES IT NEEDS TO 

RESPOND TO YOU.
• YOU START ONCE YOU HAVE THE COMPETITOR URL…

• https://www.cntraveler.com/gallery/best-things-to-do-in-toronto
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15 PROMPTS USED

• EXTRACT KEYWORDS

• EXTRACT H1 / H2 / HEADINGS

• ASSESS YOUR OWN SITE

• WRITE METAS / SLUG

• COLLECT LIST POINTS

• COMPETITOR AUDIT
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15 PROMPTS USED

• PREPARE TO WRITE ARTICLE (CONFIRM)
• WRITE ARTICLE | INTRO PARAGRAPH

• PREPARE TO WRITE BATCHED POINTS FOR ARTICLE (CONFIRM)
• WRITE BATCHED POINTS X HOWEVER MANY BATCHES | BROKEN INTO 

5 POINTS EACH
• PREPARE TO CREATE TOO LONG DID NOT READ (TLDR) TABLE (CONFIRM)

• CREATE TABLE

• WRITE ARTICLE | FREQUENTLY ASKED QUESTIONS (FAQS)
• WRITE ARTICLE | WRAP UP/CONCLUSION
• WRITE ARTICLE | GATHER INSTAGRAM URLS
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EXTRACT KEYWORDS

91

PROM
PT | 1 | 0.35s

YOU:
Forget all previous commands. You are now an 
SEO optimization expert who will be going 
through a series of keyword research, technical 
SEO research, and strategic content SEO 
research steps in order to outrank a specific 
competitor for a MAIN KEYWORD we will 
decide upon. Browse this 
https://www.cntraveler.com/gallery/best-
things-to-do-in-toronto and identify the main 
topic and then extract the main keywords, lsi 
keywords and any other important keywords 
needed to rank for the main keyword. The URL 
will be called (THE COMPETITOR) from here on 
in. Create a table and include the keyword, type 
of keyword, number of times the keywords 
were used in the blog post and level of 
importance of the keyword.


