
Months 20 $
23

Million-Dollar

How we’re doing it



Michelle Klein - Corporate Director of 
Marketing & eCommerce

Schulte Hospitality

Started career in hospitality as a bartender at a Houlihan's inside of a Hilton Garden Inn.
Once dressed as a Moose for a video shoot at a resort & waterpark. 

Deep Dish Pizza is not the true Chicago Pizza. This is a hill I will die on.

Who
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Where else can we see million dollar 
success? 

$1M
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Annual Sale

$1.8M
7900 Room Nights



Summer Sale

$1.3M
7114 Room Nights
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“But how does this apply to me?”

How



Collaboration and Planning

Download my Marketing Calendar 





Paid Search 

Finding the right partner makes 
a huge difference.

2021: Set and forget
2022: Agency Partner with no 

hotel experience 
2023: Current Partner
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Rebranding OfferStatic Sale Ads Brand Awareness 

Paid Social
2022 - Average ROAS 15:1
2023 - Average ROAS 20:1



Simple rebrand and layout 
updates made a world of 

difference

Wyoming Inn: Average $11.7K 
per month

Hotel Washington: Rebrand 
offer $62.3K





Organic Social and PR

Organic Social top 3 channel for 
traffic acquisition.  

16% of new users to the website 
YTD.

Gained direct bookings from round up 
article inclusions in T&L. Included in 3 

articles and saw $3.5K in revenue. 

Went from averaging 5 bookings from 
social per month in Q1 to 28 bookings

from social per month in Q2.



Site Design



Convert Messages

$1.4M Revenue 3.4% Conversion Rate Averaging 5.1% Conversion 
Rate. Annual Sale at 8%.

55%35% 50%
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Thank You


